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Session Outcomes

After this session, attendees will be able to:

« Describe effective written and visual communication
techniques.

« Utilize meaningful data as the foundation to a compelling
story.
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Assessment & Improvement Cycle
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Overview

Why are we telling this story?
- What do we want the story to achieve?

Who are we telling the story to?

- Be specific. Think smaller, targeted. Not "who could see it," but "at
whom are we aiming?"

What is the communication strategy?
- Which medium? What voice? Timing/frequency?
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Examples - Social
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Examples - Social
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Examples - Web Story/("Press Release")
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Examples - Web Story/("Press Release")
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Examples - Email

Subject: You can help student engagement grow — Sign Up Today
Body:
Click here to sign up for the Involvement Fair.

Last year, nearly 2,000 more students visited the Involvement Fair than
the previous year. Engagement Leadership and Service (ELS) saw
benefits in our engagement numbers throughout the year as a result.
This year, you can experience the same growth in student participation Iin
YOUR programs by participating!

Click here to sign up for the Involvement Fair:
campuslabs.uga.involve/event102829383937
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Examples - Email

Subject: A message from ELS
Body:

ELS seeks to deliver programs, services, events, and significant
learning experiences which strengthen students’ connection to the
University, cultivate a sense of community, and empower students
to be engaged and contributing leaders. Each year, we host the
Involvement Fair, which introduces students to student
organizations. We're growing a lot and want your department to be
a part of it! Visit the ELS website for more information.
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Case Study — Engagement Fair

* Hosted early in the semester with a goal of
introducing students to involvement opportunities
via registered student organizations

 Hosted on a weekday from 10am-3pm on Tate
Plaza and West Lawn

« 300 registered student organizations

« 500-600 student IDs scanned

 Funded from Student Activity Fee (SAF) allocation
* No significant campus partnerships
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Case Study — Engagement Fair

Fall 2018

« Shifted to a late-night, "destination" event in Tate Student Center
 Hosted 288 registered student organizations

« 2,561 student IDs scanned (453 in 2017)

* 6,661 visitors tracked in the Tate Student Center during the event

« Utilized Presidents Venture Funding in addition to annual SAF
allocation to add food and entertainment

« Partnerships with Campus Dining

“When its outside, you have more people just passing through. With this, people are coming here for this exact
reason”...l dont think Ive seen this level of hype and involvementin any of the four years that | have been to the
Involvement Fair." - Charlene Marsh, SGA Vice President, Red & Black

“l did not anticipate this many students. We handed out all of our 120 flyers within an hour so | had to print more.”
- Brianna Stone, Plushy President, Red & Black
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Case Study — Engagement Fair

Fall 2021 will--

« Continue to be a late-night option (7-10 p.m.)

* Feature two separate events within the same week

* Include more partnerships

« Have closer attention to photography and videography of the event for future
promotion

« Document individual student perspective for future story-telling and impact
narratives

Overall shift to student engagement rather than "involvement" and "student

organizations"
« Alignment with SA2025
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Who's Your Audience?

 Alumni

 Donors — Linear Growth

« Students

* University Leadership — Student Success (RPG)
« Campus Partners/Colleagues

 Government Relations & Athens Community




Tips
« Student-curated content
 Less is always more

e (Celebrate small wins

« Events that are the same year after year — identify one data point
that's new and different

* Photography — if you know your data points in advance,
take pictures exemplifying them
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Your Turn!

* Pick an audience member
« Consider the data you might need

* Tell us your story!




@

Upcoming Workshops

July 28 1-1:50pm Creating a Curriculum Map

https://studentaffairs.uga.edu/site/staff dev_calendar
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