The University of Georgia Addendum

This addendum is hereby made a part of and incorporated into the contract dated __________, 20__, between the Board of Regents of the University System of Georgia, by and on behalf of the University of Georgia ("PURCHASER"), and _____________ (“AGENT”), providing the services for ________________ (“ARTIST”) or ______________(“ARTIST”) (select one).  Said contract, together with all riders and addenda attached thereto, shall hereinafter be referred to as the "Contract."  

1. 
EQUIPMENT: The engagement of ARTIST is a completely self‑contained program and will not require that supplemental musicians, equipment, musical instruments or other services be provided by or at the expense of PURCHASER unless otherwise specified in this Contract. Any musicians, equipment or musical instruments which PURCHASER does provide will remain under the complete supervision, direction and control of PURCHASER.  PURCHASER is not responsible for any musicians, equipment, musical instruments, or other services not specifically included in this Contract. 

2. 
STATE LAWS: The validity, construction, and effect of this Contract shall be governed by the laws of the State of Georgia. 

3.
STATEMENT OF GOVERNANCE: The terms of  this addendum shall prevail and control over the terms of any conflicting or inconsistent provisions in the Contract.

4. 
PURCHASER'S SIGNATURE: PURCHASER's representative, in signing the Contract, signs only as a properly authorized representative of PURCHASER and does not assume any personal liability thereby. 

5.
INDEPENDENT CONTRACTOR: AGENT, ARTIST and their representatives are independent contractors and are not employees of PURCHASER.

6.
CONTRACT AUTHORITY: AGENT or ARTIST executing this Addendum warrants that it has full and current legal authority to act and contract on behalf of ARTIST.  AGENT warrants that it is authorized by ARTIST to execute this Contract.   

7. 
LIMITATION OF TERMS:  This Contract contains the complete understanding of the parties and cannot be amended, supplemented, modified or rescinded except by a writing signed by all parties to the Contract. 
8. 
FORCE MAJEURE: The parties' obligation to perform the Contract shall be excused, and the Contract shall be deemed rescinded, if ARTIST’s engagement is rendered impossible or infeasible as a result of illness, death or injury to ARTIST; accident; fire; riot or other manifestation of civil disorder; an act, rule or regulation of any public authority or court; an act of God; or any other event beyond the reasonable control of either party which would preclude the performance.

9.
REPRODUCTION OF PERFORMANCE: PURCHASER agrees to undertake reasonable efforts to prevent the filming, broadcasting, recording or reproduction by radio, television, or any other device of ARTIST's engagement without written permission of ARTIST.  PURCHASER shall, however, retain the right to photograph said performance for inclusion in publications of The University of Georgia and its students.

10. 
INABILITY TO PERFORM: If ARTIST arrives prior to the scheduled performance under the influence of intoxicating beverages, narcotics or drugs, and, as a result thereof, in the opinion of PURCHASER, ARTIST cannot render said performance within the reasonable expectations of PURCHASER, then such condition shall be a breach of this Contract by ARTIST.

11. 
DEPOSITS: PURCHASER will not make any advance payments or deposits prior to the completion of services contracted for herein. 

12.
MERCHANDISE SALES: Upon the written permission of PURCHASER, ARTIST has the right to sell merchandise prior to, during, and after the performance.  Should ARTIST choose to sell merchandise, before any sales are conducted ARTIST and PURCHASER are required to execute the University of Georgia Merchandising Agreement, which shall be incorporated into this Contract.  All sales are subject to a house percentage to be negotiated by PURCHASER and collected at the conclusion of sales in the form of U.S. currency. The house percentage for this performance has been set at 20% of all gross sales (less taxes). 

13. 
CONCESSIONS: PURCHASER has the right and authority to sell concessions (food items) and to retain all profits from the sale of said concessions. 

14. 
TRANSPORTATION & LODGING: All transportation and lodging shall be the sole responsibility of AGENT and/or ARTIST unless otherwise specified in the Contract. 
15.
JURISDICTION AND VENUE: In the event that any litigation or other legal proceedings shall arise under or in connection with this Contract, such litigation or other legal proceeding shall be conducted in the state courts located within Fulton County, Georgia.  Furthermore, AGENT and ARTIST consent to jurisdiction and venue in the state courts in Fulton County, Georgia, and hereby waive any defenses or objections thereto, including defenses based on the doctrine of forum non conveniens. 

16.
DELAY OF PERFORMANCE: PURCHASER reserves the right to prorate and/or adjust the cost of the services contracted for herein, or to terminate this Contract if the commencement of ARTIST’s engagement is unduly delayed due to the fault of ARTIST and/or any of their agents and/or representatives. 

17.
TECHNICAL RIDER: At this time, we are / are not (select one) aware of a technical rider that will be a part of this Contract. If technical requirements are presented by or on behalf of ARTIST subsequent to execution of the Contract, PURCHASER reserves the right to renegotiate the terms of the Contract or, if unreasonable changes are required, to cancel the Contract.

18. 
STATEMENT OF NON-DISCRIMINATION:  The parties mutually agree that in the performance of the Contract they will not discriminate or permit discrimination against any person or group of persons on the basis of gender, disability, race, color, religion, sexual orientation, national origin, or in any other manner prohibited by the laws of the United States or the State of Georgia or the policies of the University of Georgia.

19. 
BREACH OF CONTRACT:  If AGENT and/or ARTIST breaches this Contract for any reason, ARTIST’s engagement shall be placed in jeopardy and subject to cancellation by PURCHASER, in which event AGENT and ARTIST shall be jointly and severely liable for all out-of-pocket expenses and expenses related to cancellation of the engagement incurred by PURCHASER and shall pay these expenses to PURCHASER in full within thirty (30) days of said breach. 

20.
INDEMNIFICATION OF PURCHASER: AGENT and ARTIST agree to release, hold harmless, and indemnify the Board of Regents of the University System of Georgia and its agents and representatives from any and all lawsuits, claims, demands, actions, damages, liability, costs and expenses of any kind arising out of the subject matter of the Contract to the extent such lawsuits, claims, demands, actions, damages, liability, costs and expenses do not arise as a result of PURCHASER's tortious act or omission or breach of this Contract. 

21.
COMPLIANCE WITH APPLICABLE LAWS AND REGULATIONS: It is understood and agreed that nothing contained in the Contract or any related contract shall require PURCHASER to violate any policies of the University of Georgia or any laws of the United States or the State of Georgia.

22.
PURCHASER LIABILITY: PURCHASER is a state agency and, therefore, is not authorized to waive sovereign immunity and may not agree to indemnify or hold harmless another party.  The only liability which PURCHASER may incur is that provided for by Georgia law.

23.
CONTRIBUTIONS AND DISSEMINATION OF LITERATURE: It is understood and agreed that funds or contributions will not be solicited by or on behalf of ARTIST during the time period covered by the Contract and that no literature of any kind will be distributed by or on behalf of ARTIST without prior written permission from PURCHASER.

24.
OTHER ACTIVITIES: It is understood and agreed that ARTIST will obtain PURCHASER's approval prior to participating in any presentations, activities or meetings with organizations or groups other than those described herein during the time period covered by the Contract.

25.
NOTIFICATION OF METHOD AND TIME OF ARRIVAL: AGENT agrees to provide the _______)________[telephone: ____________________], with exact information regarding method and time of arrival of ARTIST in Athens, Georgia, a minimum of ten (10) days prior to the starting date of this engagement.

26.
ADDITIONAL SPONSORS: Before entering into this agreement, AGENT must notify PURCHASER of any and all additional sponsors, underwriters, or other third parties (“Sponsors”) who are receiving promotional consideration from ARTIST.  PURCHASER reserves the right to limit any promotional activities which do not meet the requirements of artistic and/or technical quality or contribute to the goals and/or mission of the University of Georgia, its Department of Student Activities and/or the Board of Regents of the University System of Georgia.  PURCHASER will not allow sponsorship from an alcohol or tobacco-related product.  In cases where an acceptable Sponsor is approved by PURCHASER the Sponsor will be acknowledged in all publicity related to the Contract.  In all printed matter, the University of Georgia's name and/or logos shall be larger and more prominent than the names and/or logos of Sponsors.  In all forms of publicity, PURCHASER shall be the primary sponsor.

27.  
NON-ASSIGNABILITY: No party shall transfer any interest in the Contract, whether by assignment or delegation, without the written consent of the other party.

28.  
SEVERABILITY: The invalidity, in whole or in part, of any provision of the Contract does not affect the validity of the remainder of the Contract.

29.  
Tobacco Free:  In accordance with the Tobacco and Smoke-Free Campus Policy of the Board of Regents of the University System of Georgia, the use of all forms of tobacco products is prohibited on property owned, leased, rented, in the possession of, or in any way used by the University. “Tobacco Products” is defined as cigarettes, cigars, pipes, all forms of smokeless tobacco, clove cigarettes and any other smoking devices that use tobacco such as hookahs or simulate the use of tobacco such as electronic cigarettes. Further, this policy prohibits any advertising, sale, or free sampling of tobacco products on University property unless specifically stated for research purposes. This prohibition includes but is not limited to all areas indoors and outdoors, buildings and parking lots owned, leased, rented or otherwise used by the University. The use of tobacco products is prohibited in all vehicles – private or public – located on University property. Additionally, all events hosted by the University or by outside groups on behalf of the University shall be tobacco-free. Failure to comply with this policy by contractor or its subcontractors shall constitute a material breach of these terms.

30.
INSURANCE: PURCHASER is self-insured through the State of Georgia Department of Administrative Services,, which provides worker’s compensation, employee liability, and tort claims coverage.

31.
Written contract represents the final understanding of all parties. Any changes or alterations after University signature must be mutually agreed upon in writing by both parties in a separate addendum.
CHECK REQUIREMENTS: The following must be completed prior to issuing checks: 

Name to appear on check: 
Amount: 
Payee's Federal I.D. or Social Security Number: 
Address 
City/State/Zip Code: 
Phone Number(s): 
PURCHASER: 

AGENT OR ARTIST:

By:






By:   

Name:



             Name:

Title:

Title: 

Date:

Date:
